








1980 - Aerial view of the Valley Fig
Growers plant

1980 - Valley Fig Growers warehouses 1982 - Nugget extruder
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1983 - Production of fig juice, previously marketed by
ReaLemon, Loma Linda and Safeway, is completed and the
Sunsweet labeled retail product is introduced in Florida and Los
Angeles markets. Although reception was good in Florida, it was
eventually pulled from the market.

The Valley Fig Growers grower store is established to sell fig
products to local patrons.

1984 - Bill Corbett retires as Vice President and Jennifer Mathis,
Controller, is promoted to fill the vacancy. Mike Emigh moves to
Valley Fig Growers from Sun-Maid to be Vice President of
Finance.

Valley Fig Growers, with the assistance of Sun-Diamond,
develops Nutrafruit (deseeded) and California Fruit Mix (seeded)
fig fillings to be used as a fat replacement.

1985 - Mr. Light reports "that paste sales are slow and there is a
severe inventory problem of paste figs.”

Gary Jue, Manager of Quality Control & Research, moves from
Sun-Diamond and assumes the duties of Costas Athanassiadis,
who retires and returns to his home land, Greece.

First commercial orders of fig nuggets are sold to USDA to help
alleviate fig paste surplus.

1986 - Barry Kriebel, Senior Vice President and Interim Chief
Operating Officer replaces Frank Light as President after
accounting issues within Sun-Diamond Growers are discovered.
Jennifer Mathis was appointed to the position of President three
months later. Sun-Diamond Growers is reorganized as a service
organization providing sales, marketing, customer service,
distribution, government affairs, R & D, and IT services.



1986 (continued)
Fig powder is developed for sale.

Datelets (extruded dates and figs) are
introduced by Sun-Diamond Growers for
sale to retail consumers.

1987
Blue Ribbon fig packages are redesigned.

President Mathis travels to fig producing
areas in Portugal, Spain, and Greece to
visit with competitors and potential
suppliers.

De-seeding rolls are purchased and
installed to produce seed-free paste.

Two new paste grinders are purchased and
the entire paste line is modernized and
upgraded.

A Quality Bonus Program is established to
incent members to grow and deliver a
quality product.

1988
A second back-up processor is installed on

the whole-fig processing line to increase
capacity.

Fig Powder

* Light brown, free-flowing powder, 50 mesh particle size
* Can replace other costly fruit powders

* High in calcium and fiber

+ Can be used as an ingredient or nutritional supplement
» Packed in 40-pound net weight poly-lined cases
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1988 (continued)

Gary Jue is promoted to the position of Director of Industrial Sales and Technical Services.
1989

Kellogg purchases fig & prune nuggets for Mueslix, a muesli type cereal, for national distribution. The cereal product was
discontinued in December.

R&D work begins on the creation of a special softened fig paste product which would alleviate handling problems for small
customers.

Early season rains cause minor damage to Calimyrna and Mission figs.

Mexican Tray Dried Kadota figs begin arriving in the Hong Kong market, depressing prices for California figs.
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1990

A new warehouse and sampling and grading buildings are constructed.
State-of-the-art sampling and size-grading equipment is installed.
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Light and Healthy
Cooking for the 90s

As seen on Public Telévision, sp@nsored by
BLUE RIBBON. FIGS

1990 (continued)

A nationally broadcast PBS cooking program, "Today's Gourmet", starring the renowned chef, Jacques Pepin,
is co-sponsored with Sun-Maid. There were 26 programs produced over a three year period.

Exports of Calimyrna figs to Japan begin.

A blended fig concentrate is developed using a blend of varieties of figs versus the standard Mission fig
concentrate.

The Valley Fig Growers marketing department is established.
Extreme cold at the end of the year, with low temperatures in the 20's, damages stored fiber cases in the fiber

storage warehouse due to frozen fire sprinkler pipes. Coincidentally, this same freeze alters the growth of
large size Mission figs from the 1991 crop forward.



1991

New Figlet packaging, featuring a coupon for the "Today's
Gourmet" cookbook, is introduced.

The G Street warehouse is demolished. e
1992 e
President Mathis and Gary Jue travel to Turkey to meet with
competitive Turkish fig packers.
Exports of Mission figs to Japan begin. MISSION
1993 FROM CALIFORNIA
NET WT. 12 0Z_ (340 GRAMS) e
An improved blueberry flavored fruit nugget is developed for

the hot cereal industry and added to the current list of
products.

1994

Linda Cain joins Valley Fig Growers as Director of Marketing.

The first trip by Valley Fig Growers staff to Tokyo, Japan is
made to meet with the Japan agent and customers to review
the Japanese fig market. The Japanese market for dried figs is
growing and there is potential for additional growth if a
quality product could be shipped.

An improved strawberry flavored nugget is introduced.

The Valley Fig Growers corporate video is produced and
targeted to retail, industrial, and Japanese (dubbed) audi-
ences. The video is later added to the Valley Fig Growers web-
site with a link to YouTube.




1995

Blue Ribbon logo is redesigned and
updated to Blue Ribbon Orchard
Choice.

The first application for Market Access
Program (MAP) funds to promote figs
in export markets is made. The
Japanese trade wants MAP funds used
for a sampling program to increase
awareness of figs in Japan.

The first Baking Seminar, sponsored
by Valley Fig Growers, Sun-Maid, and
Diamond Walnut, is held in Japan
featuring well known pastry chef, Jim
Dodge.

1996
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Home Videos Channels Shows

"Cobbler" fruit bars are introduced by
Nabisco and, subsequently, other bar
manufacturers. These bars compete
directly with Fig Newton Bars and,

: Sollel  despite efforts to convince the
: g manufacturers, contain no fig paste.

Valley Fig Growers-A Tradition of Quality 4] 2]
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\ g : Nabisco reports they did not meet

their 1995 sales forecast and are
behind forecast for 1996. They believe
the cobblers, Snackwells, and other
new items have cannibalized the Fig
Newton product line. They state that
Valley Fig Growers should not wait for
them to order fig paste this year.
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1996 (continued)

Imports of fig paste increase, mostly
from Turkey. The Turkish economy is
suffering and the lira is very weak
against the dollar.

The corporate video and the Japanese
trade brochure win awards at the
National Council of Farmer
Cooperatives Information Fair.

Chairman Robert McAuley resigns after
serving for 29 years. Barry McAuley is
selected to succeed his father.

Valley Fig Growers launches
www.valleyfig.com on the world wide
web.

1997

Valley Fig Growers installs the only
hollow fig removal equipment in the
industry.

A new fig nugget line is built and
installed with a state-of-the-art extruder
and coating application system.

Michael Emigh is appointed President of
Valley Fig Growers.

Gary Jue attends First International
Symposium on Fig in lzmir, Turkey.
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1998

The first container of organic figs from Cardwell Ranch in
Chowchilla is shipped to Japan.

Linda Cain is promoted to Vice President, Marketing, Gary Jue to
Vice President, Industrial Sales & Technical Services, and Scot
Kvamme to Operations Manager.

1999

Valley Fig Growers works with the Culinary Institute of America
and the Culinary Center to develop recipes that feature figs.

The first Japan Confectionery Association Seminar sponsored by
Valley Fig Growers is held in Tokyo.

First sales of figs are made to a Singapore customer.

Sun-Maid packaged bags are redesigned as stand up resealable
pouches and a new Stand Up Pouch (SUP) horizontal form and fill
packaging machine is installed with new electronic scales.

2000
Sun-Diamond Growers is dissolved.

Sun-Maid is engaged to handle all domestic retail sales,
previously performed by Sun-Diamond Growers.

New information systems designed to operate all Valley Fig
Growers' business segments are installed.

Valley Fig Growers exhibits for the first time in mainland China at
the Asia 2000 food show in Beijing, China.

2001

Valley Fig Growers exhibits for the first time at the Winter Fancy
Food West Coast Show in San Francisco, California and the
Natural Products Expo in Anaheim, California.



2001 (continued)

President Emigh attends the Second International
Symposium on Fig held in Caceres, Spain. Customers in
Germany and fig packers in Greece and Turkey were also
visited.

The first sale of figs are made to Thai and Indonesian
customers.

Kraft Foods purchases Nabisco and becomes Valley Fig
Growers' new largest customer.

2002

Valley Fig Growers installs two state-of-the-art high
efficiency boilers to provide steam and hot water to the
processing lines.

The California Energy Commission awards a $476,000
PIER Grant to Valley Fig Growers for the construction of
a wastewater pre-treatment facility.

Marvin Primack, MD is honored for his dedicated service
to the Association and bestowed the honorary title of
“Valley Fig Growers Worldwide Ambassador of Figs.”

The first sale of figs are made to Korean and Chinese
customers.

2003

Jim Gargiulo is appointed to the position of Vice
President, Finance and Secretary/Treasurer. He is the
fourth member of the current management team to
have previous Sun-Maid experience.

Valley Fig Growers enters into a long term contract with
the Fleischmann's Vinegar Company to produce a
proprietary juice product used to make balsamic vinegar.

Soft Fig

INhovation Meets
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2003 (continued)

Valley Fig Growers begins sponsorship of Public Broadcasting
Systems' (PBS) Chris Kimball's popular show, America’s Test Kitchen.

California International Market Promotions of Agriculture (CIMPA)
Grant awarded to Valley Fig Growers to promote figs in Japan.

Participation begins in the Culinary Institute of America (CIA) Worlds of
Flavor program in St. Helena, California. California figs exposure to
world renowned chefs and culinary experts begins in earnest.

2004

The first state-of-the-art electronic laser sorting machine is installed,
the only such installation in a fig plant anywhere in the world.

Paul Mesple, son of a Valley Fig Growers' founder, is elected Chairman.

Valley Fig Growers participates in the first annual Fig Fest sponsored by
the California Fig Advisory Board.

Two new fig based cookbooks are published by close friends, Marie
Simmons' fig heaven and Sondra Bernstein's the girl & the fig cookbook.

2005

The wastewater pre-treatment facility is completed and dedicated by
Deputy Secretary of Agriculture, A. J. Yates. This facility is the first of
its kind for use in a food processing environment and includes a state of
the art 70kV micro-turbine generator fueled by the methane gas
produced.

Chairman Paul Mesple represents Valley Fig Growers at the Third
International Symposium on Fig held in Vilamoura, Algarve, Portugal.
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GOURMET FOOD SAMPLES”
FRESH AND DRIED FIGS

FIG TREE SALES .
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2005 (continued)

Valley Fig Growers begins a continuing relationship
with a co-packer to pack tray packs off site.

The first sale of figs is made to a Taiwanese customer.
2006

Two new products are introduced, a Fig Balsamic
Vinegar and Fig Slurry, which are used as ingredients in
salad dressing.

Retail package graphics are redesigned.

Valley Fig Growers is honored for its environmental
contribution to the community when the Fresno City
Council proclaimed March 28, 2006 as “Valley Fig
Growers Day” in the city of Fresno.

2007

Again at the forefront of technology, a state-of-the-art
optical sorter is installed to enhance the electronic
sorting of figs. With the introduction of the optical
sorter, in addition to the laser sorter, virtually all hand
sorting has been eliminated.

2008
Mike Emigh and Linda Cain accompany the California
Secretary of Agriculture, A.G. Kawamura, on a trade

mission to Cuba.

Sponsorship begins of the Public Broadcasting System’s
(PBS) popular show, Joanne Weir’s Cooking Class.
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1999 - First sales to Singapore
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2002 - First sales to Korea and China z00% - First sales to Taiwan

1977 - Packaging labeled for Canada 1990 - Exports to Japan begin

2001 - First sales to Thailand and indonesia
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2008 (continued)
E-mail and internet marketing efforts are ramped up and systematic e-mail blasts begin.

Member equity is completely restructured. The existing revolving fund is retired and a new base capital plan
is established to better address future capital needs.

2009
Begin sponsorship of PBS Cook's Country, hosted by Chris Kimball.

Valley Fig Growers enlarges its customer base by becoming active on Twitter and FaceBook.




December 4, 2009

Valley Fig Growers soth Anniversary Celebration is held in Fresno, California.
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VALLEY FIG GROWERS

2028 S Third Street
Fresno, CA 93702
Phone: 559-237-3893
Fax: 559-237-3898
Web: www.valleyfig.com

Board of Directors

Paul Mesple, Chairman
Peter Van Vleet, Vice Chairman
Maury DeBenedetto, Jr.
Richard DeBenedetto
Jim Wegley

Management

Mike Emigh, President
Gary Jue, Vice President, Ingredient Sales & Technical Support
Linda Cain, Vice President, Marketing & Retail Sales
Jim Gargiulo, Vice President, Finance
Scot Kvamme, Operations Manager





